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Our Audience

WHO ARE TODAY’S FACILITY MANAGERS?
• Company employee

• Onsite

• Part of corporate culture

• Responsible for building exterior and grounds

• Responsible for purchasing building interior products and
services including: employee workspaces and furniture,
lighting, safety, employee security, and office technology

• Monitors and addresses staff needs and productivity and
retention issues

• Makes purchasing decisions based on strategic goals of
organization and company productivity

Facility manager professional titles include:

• C-level Executives

• VP of Facilities

• Director of Facilities

• Facility Managers

• Superintendents

100%
of Today’s Facility Manager
readers are responsible for
purchasing products and
services for their facilities.*

81% OF TODAY’S FACILITY MANAGER 
READERS USE ADVERTISEMENTS TO LEARN 

ABOUT NEW PRODUCTS/SERVICES*

Yes

No

19%

81%

www.TodaysFacilityManager.com

BUDGET FOR 
MODERNIZATION/RENOVATION PROJECTS*

$100 MILLION +

$25 - $99.9 MILLION

$10 - $24.9 MILLION

UP TO $9.9 MILLION

BUDGET FOR 
NEW CONSTRUCTION PROJECTS*HIGH LEVEL EXECUTIVES WHO USE 

TODAY’S FACILITY MANAGER ARE:**

Senior Level and Facility  Executives

Other

11.8%

88.2%

*Source: Today’s Facility Manager 2010 Reader Survey; **Source: June 2009 BPA Worldwide Statement, TQ = 50,000

4.8%

57.2%
23.8%

14.3%

$100 MILLION +

$25 - $99.9 MILLION

$10 - $24.9 MILLION

UP TO $9.9 MILLION

15.3%

28.2%

14.1%

42.3%
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WHAT TODAY’S FACILITY MANAGER READERS ARE PURCHASING

Energy Management and Lighting ............................42.7%

Technology........................................................39.0%

Construction and Renovation ..................................37.7%

Sustainability ....................................................36.7%

Safety ..............................................................34.6%

Security............................................................29.5%

Interiors ..........................................................23.9%

Professional FM Services ......................................13.6%

Our Audience

Connect with 

the best facility 

management audience 

in print and online.
FACILITY EXECUTIVES RESPOND TO TODAY’S FACILITY MANAGER
After seeing an advertisement or article in Today’s Facility Manager, 88% of our readers buy or recommend products and
services, share an ad or article with a colleague, request additional information, or visit an advertiser’s Website.***

63% Visited an Advertiser’s Website

53% Discussed an ad/article with someone else in the company 

44% Referred an ad/article to someone else in the company by passing along a tearsheet, photocopy, or
actual issue

38% Requested additional information from a company, sales representative, or distributor

35% Recommended/specified products

26% Bought products or services advertised

***Source: Today’s Facility Manager AdStudy® Report, Signet Research Inc., 2009

PERCENTAGE 
PURCHASINGPRODUCT/SERVICE
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Our Audience

3M
Ann Taylor
City of Chicago
City of Detroit
City of Houston
Coca-Cola
Comcast
County of San Diego
DirecTV
Dow Chemical Co.
Drexel University

Enterprise Rent-A-Car
Ernst & Young LLP
Experian
Fairbanks Memorial Hospital
Federal Bureau of Investigation
(FBI)
Foxwoods Resort and Casino
Frito-Lay Inc.
Georgetown University
GSA
Harvard Law School

Holiday Inn
Hyatt Hotels and Resorts
IKEA North America
Iowa State
Internal Revenue Service (IRS)
Johns Hopkins University
KPMG LLP
Kraft Foods
Lockheed Martin
Loyola University Medical Center
Macy’s

New York City Transit
New York University
Nike
Ohio National Life Insurance
Omaha Steaks
Pepsico
Pitney Bowes
Ritz-Carlton
Sears
SeaWorld
Sprint

St. Jude Children’s Hospital
State of Minnesota
Texas A&M University
The Harford Mutual Ins. Co.
Toyota
Tyco Electronics
UCLA Athletics
United States Air Force
United States Post Office
University of Massachusetts
University of Michigan

University of Minnesota
Verizon Wireless
Visa
Walgreens Co.
Wal-Mart
Wells Fargo Financial
Whitman-Walker Clinic
Williams-Sonoma Inc.
Wyeth

Today’s Facility Manager is among the first to release an Integrated Brand Reach Report after successfully
completing the BPA Worldwide Brand Reach audit.

This Integrated Brand Reach report presents the entire scope of the Today’s Facility Manager brand 
across multiple media platforms, including Today’s Facility Manager magazine, website, e-newsletter, and
whitepapers.The report also breaks out unique users within each channel, as well as those users 
accessing multiple channels.

GROW YOUR BUSINESS: 
REACH 68,600 FACILITY MANAGEMENT BUYERS 
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DESCRIPTION OF AUDIENCE REACH 

Today's Facility Manager consists of facility management professionals who have opted-in to receive content from 

Today's Facility Manager in one or more of four communication channels including Today's Facility Manager magazine, 

the Today's Facility Manager website, e-newsletters and white papers. Individuals can request to receive more than one 

channel. 

FIELD SERVED

THE CRITERION serves Aerospace/Defense, Agriculture/Mining/Gas/Oil, Automotive/Transportation, Business Services/

Consultants, Construction/Architecture/Engineering, Education/Training, Energy/Utilities/Communications, Finance/

Accounting/Banking, Government: Federal/State/Local/Military, Manufacturing, Media/Marketing/Advertising/Publishing,

Medical/Dental/Healthcare, Non-Profit/Trade Association, Pharmaceutical/Biotechnology, Research and Development,

Retail/Wholesale/Distribution, Travel/Tourism/Entertainment, and others allied to the field. 

DEFINITION OF RECIPIENT QUALIFICATION

Qualified recipients are Building Owners (including Presidents, Partners, CEO, COO, CFO, CIO, Developers, Executive VPs

and other Corporate Officers), VP/Directors of Facilities & Buildings, Facility/Building/Operations Managers, VP/Dir/Mgr

Real Estate, Property & Asset Management, Staff Architect/Engineer/Designer/Space Planner, VP/Director of Design &

Construction and Facilities Engineering, Superintendent of Schools, Physical Plant Director, Construction/Project Mgr.,

Energy Manager, Security Director, and others. Also served are those involved in purchasing, planning, approving,

recommending and/or specifying products/services for their facilities.

BRAND REACH AUDIT REPORT AS OF DECEMBER 2009

No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide

believes this is a judgment which must be made by the user of the report. 

Group C Media, Inc.

44 Apple Street, Suite 3 

Tinton Falls, NJ 07724 

Tel.: (732) 842-7433 

Fax: (732) 758-6634 

www.todaysfacilitymanager.com 

Two Corporate Drive, Ninth Floor 

Shelton, CT 06484-6259 

Phone: +1 203.447.2800 

Fax: +1 203.447.2900 

www.bpaww.com

A not-for-profit organization since 1931, BPA 

Worldwide is governed by a tripartite board

comprised of media owners, advertising 

agencies and advertisers and spans more

than 25 countries. Globally, BPA serves more

than 2,500 media properties—including B-to-

B publications, consumer magazines, 

newspapers, web sites, events, email 

newsletters, databases, wireless and other 

advertiser-supported media—as well as 

2,700 advertiser and agency members. 

Visit www.bpaww.com for the latest audit 

reports, membership information and 

publishing and advertising industry news. 

EXECUTIVE SUMMARY 

The BPA Brand Reach report provides an insight into the communication channels of Group C Media, Inc.'s Today's Facility Manager portfolio. 

Below are the gross number of individuals for each communication channel of

the brand and the number of unique individuals. (See Note 1

1. Today's Facility Manager Magazine__________________________
50,000 

2. Today's Facility Manager Website (Unique Browers) (See Note 1)_
17,324 

3. Today's Facility Manager Facility Blog E-Newsletter ____________
39,691 

4. Today's Facility Manager Whitepaper Downloads ______________
326 

UNIQUE INDIVIDUALS
68,600

INDIVIDUALS RECEIVING ONLY ONE CHANNEL  
47,321

DIVIDUAL
1.3

1a. COMMUNICATION CHANNELS OF

TODAY’S FACILITY MANAGER 

Our integrated marketing program is the best way to create the brand recognition and 
leads you need to maximize your marketing ROI. We deliver:

• Branding and content your potential customers actively search for with each media vehicle they’re 
using (magazines, web portals, e-Newsletters, digital editions, events, and more)

• The opportunity to connect with senior level facility executives

• Access to a large number of facility executives who are qualified decision makers and are ready to buy

• A customized advertising program developed around Today’s Facility Manager’s product-focused editorial

• Leads! Leads! Leads!
Audited by 

THE TODAY’S FACILITY MANAGER LEAD PROGRAM DELIVERS QUALITY RESULTS FROM ELITE COMPANIES AND ORGANIZATIONS



7Today’s Facility Manager 2011 Media Planner www.TodaysFacilityManager.com

TODAY’S FACILITY MANAGER HAS A MARKETING
OPPORTUNITY THAT’S RIGHT FOR YOU
• Magazine Print and Digital Advertising

• Custom Publishing

• Product News Alerts

• Website Advertising

• Web Channels

• Webinars

• Whitepapers

• Custom Video Production Services

• e-Category Newsletters

• FacilityBlog e-Newsletter

• e-Product Newsletters

• Custom e-Blasts

• Events

• Custom Research

Today’s Facility Manager’s Integrated Marketing Program



Decision makers use Today’s Facility Manager, www.TodaysFacilityManager.com, FacilityBlog, Today’s
Facility Manager e-newsletters, and The TFM Forum to stay informed and evaluate and select your 
products and services.

For more than 20 years Today’s Facility Manager has been the only 
publication actually written for—and dedicated to—the unique 
education and development needs of facility executives.

Today, whether in print, online, or in person, we are
the first source facility management professionals 
turn to for facility management solutions.

8Today’s Facility Manager 2011 Media Planner

Product Focused, Strategic Editorial

Today’s Facility

Manager’s 

product focused, 

strategic editorial

matches buyers and

sellers around 

compelling content. 

Editorial Features Include:

Sustainability

Interiors

Energy Management 
and Lighting

Safety

Security

Technology

ALSO IN THIS ISSUE

Selecting A Water

Treatment Provider

page 16

New Lighting Regulations

page 20

Copper Theft A Costly Crime

page 38
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F
acility managers (fms) seem to be daunted by one

particular technological aspect of facility design—

command centers for security or building operations.

This is an area where there is much confusion, and,

unfortunately, many antiquated ideas still circulate

(causing even more confusion).

Command centers are becoming more common in facilities.

Whether they are security command centers or building opera-

tions centers (BOC), they offer an environment where man-

agers can gather to handle day to day operations or emergen-

cies. One factor that is driving the implementation of

command centers is that today’s digital video and other IP-

based systems can be accessed through the Internet, suddenly

making regional command centers very practical.

Fms at many organizations may be able to reduce costs by

combining systems and staff into regional facilities (rather than

keeping them at multiple sites). And some regional fms are

consolidating security camera monitoring into single facilities

where staff is better able to observe from larger displays with

better clarity.

The first key to success with regard to command centers is

realizing they are not like any other space in the facility. When

designing a command center, fms should immediately engage a

technology designer with relevant experience. These specialists

will have perspectives and insight that architects and engineers

will not have, which may save tremendous amounts of time

and money.

Having been that designer, I have saved clients from mak-

ing huge mistakes. For example, in one project, a client wanted

to position a video wall in a certain location which looked

good on paper. But I created a 3D model and found the video

wall was too high, making it difficult to see. By catching this

mistake early, I was able to save the client money.

The next key aspect to examine is the data center. It must

be large enough to accommodate technologies needed today

and tomorrow. The pace of innovation moves very fast in this

realm.

Cloud computing may migrate many enterprise applications

away from data centers and into the cloud, but security tech-

nologies will likely remain local; fms don’t want to bet their

security systems on whether or not an Internet connection is

working. Also, digital storage of data (such as digital video sur-

veillance on SAN and NAS) is also putting demands on data

centers. When the data center is designed, fms should be cer-

tain they have the cooling and power (including uninterrupt-

ible power supply backup) to meet future capacity; adding that

capacity later is one of the costliest mistakes to make.

The equipment inside the data center has also changed a

great deal. Today’s data centers are housing equipment that

uses much higher computing density than in the past.

Computers continue to get smaller, even while they become

more powerful. New technologies (like blade servers and

machine virtualization) are packing tremendous amounts of

computing power into very small packages. Smaller, hotter

servers mean more heat and power in the same space.

It is not uncommon for today’s data centers to use twice as

many watts per square foot as older data centers. These powe

densities are pushing conventional electrical and HVAC engi

neering to their limits and usually require approaches like ais

tenting or even completely enclosed, self cooled cabinets to

deal with extreme heat load.

The ways staff members interact with systems has driven

some big changes in command center design. In the past, c

soles were a necessity to house equipment that was accessed

directly by the operator via switches, dials, and meters. Thi

equipment had to be close by to support a direct human-

machine interface. This is no longer the case, since moder

systems are based on computer platforms accessed via com

puter screens and keyboard/mouse.

Consoles are no longer an absolute; many command ce

instead use modular furniture that is easily reconfigurable

Command Centers In Facilities

These high-tech spaces are becoming an essential part of today’s demanding structures.

the facility technologist
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By Tom Condon, RPA, FMA
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The bad news out of Washington these days is more

than the state of the economy. People are also losing the battle

against germs, specifically in terms of hospital acquired infec-

tions (HAIs). In its March 2010 quality report to Congress, the

U.S. Health and Human Services (HHS) Department found

“very little progress” in eliminating HAIs and called for “urgent

attention” to the problem.

In response to this problem, Jamestown Coating Technolo-

gies, a Jamestown, PA-based developer of custom formulated

paints and coatings, has launched its line of SurfaGuard™

antimicrobial paints and coatings. Designed to provide an extra

defensive shield against bacteria, molds, and fungi, the prod-

uct incorporates silver ions via a new nanotechnology, Smart-

Silver™, which has been proven to work against microbes. 

Silver ions, one of the oldest, non-toxic antimicrobials, have

tested with positive results against more than 600 kinds of

bacteria, viruses, molds, fungi, and other undesirable sub-

stances. In laboratory settings, SmartSilver kills 99.9% of

common bacteria. 

NanoHorizons Inc., a manufacturer of nanoscale perform-

ance additives for textile, healthcare, and industrial applica-

tions, is providing its SmartSilver additives for the SurfaGuard

line of protective antimicrobial paints. SmartSilver is registered

with the EPA and Oeko-Tex® and is approved to be free from

harmful levels of more than 100 substances that are potentially

dangerous to human health.

“Our goal was to develop a cost-effective way to cover

walls and surfaces—almost literally—with silver ions,” notes

Michael Walton, CEO of Jamestown Coating Technologies.

“NanoHorizons, who developed SmartSilver, gave us the

means to accomplish that goal. Although we are not the first to

develop a line of antimicrobial coatings, we believe our prod-

ucts are safer and more effective than what is currently on the

market.”

In addition to bacteria that cause infections, SurfaGuard

also helps prevent odor buildup and discoloration microbes

can cause, which means surfaces need less frequent repaint-

ing. Other benefits of SurfaGuard include a wide variety of col-

ors to complement most interior design plans, and a special

formulation that results in smoother, glossier finishes. Surfa-

Guard is a water-based formulation and has low odor, so it is

also safer for those who apply the paint.

Jamestown and NanoHorizons scientists collaborated to

ensure that SurfaGuard paints provide constant, highly durable

antimicrobial protection that won’t wear off, wash off, or

become deactivated, diluted, or neutralized for the expected

life of the paint. 

“SurfaGuard provides an extra layer of defense against

microbes that effectively supports other preventive measures

in public spaces like schools and healthcare facilities, which

are vulnerable to harmful microbes despite the most diligent

janitorial programs,” says Walton. “We are proud to be the first

to incorporate SmartSilver into this easy to use application

designed to help keep surfaces safe, clean, and odor free.”

SurfaGuard protects interior walls without the use of harm-

ful chemicals or hazardous poisons like those that have come

under regulatory scrutiny in the past. SmartSilver’s nanotech-

nology ensures that maximum protection can be delivered with

a small amount of silver, resulting in cost-effective and environ-

mentally considerate products.  

Solution: With new technology, coatings join the

war on germs.

Problem: Each year, 48,000 Americans die of

infections caught while in the hospital.

SurfaGuard™ by Jamestown Coating Tech

SurfaGuard paints are generating positive

results in pre-launch tests with several

healthcare and educational institutions. The

product officially came on the market just

this past June. For more details, enter 558 at

TodaysFacilityManager.com.

Enter #558 at TodaysFacilityManager.com.
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services & maintenance 
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S
electing a ceiling, regardless

of what type of facility space

it will be installed in, is

rarely based solely on one

criterion. A variety of criteria

usually factor into the decision: acoustic

performance, aesthetics, fire and humid-

ity resistance, light reflectance, mainte-

nance demands, and installed cost. As a

result, ceiling system selection becomes a

balance between design, performance,

and budget. When selecting an acoustic

(or “drop”) ceiling, facility managers

(fms) should keep several points in mind.

Visual Appeal

Visual appeal will often be the initial

area of investigation by fms. And, in this

regard, one of the more recent develop-

ments is acoustic ceiling systems that

organize lighting fixtures, air diffusers,

and sprinkler heads in a narrow, linear

“zone” or strip to create a more mono-

lithic appearance.

These new systems virtually eliminate

the need for penetrations in the ceiling

panels themselves, making them more

aesthetically pleasing and easier to install

and replace. Maintenance hassles and

potential panel damage are also limited,

since technical services are housed in the

dedicated area of the ceiling panels.

Able to be installed in standard sus-

pension systems, these integrated acoustic

ceiling systems use standard components

while delivering the desired quantity and

quality of light and air into a space.

Fire Resistance

Fire resistance is crucial to facility

safety. To help ensure fire safe construc-

tion, many building codes rely on two

ratings to evaluate compliance: flame

spread rating of a material and fire resist-

ance rating of a construction assembly.

The flame spread

rating indicates the

relative rate at which a

flame will spread over

the surface of a mate-

rial. Ceilings with a

Class A flame spread

rating are generally

the required standard

for most commercial

applications.

The fire resistance

rating is an hourly

rating indicating the

degree to which an

entire ceiling assem-

bly—not individual

components—with-

stands fire and high temperatures while

retaining its structural integrity.

Fms must remember that flame

spread ratings and fire resistance ratings

are two separate issues, which should be

addressed independently.

Indoor Air Quality (IAQ)

Most acoustic ceiling panels are

designed for use in the normal occupancy

temperature range and a maximum rela-

tive humidity of 70%. For spaces where

in-service humidity and temperature are

expected to exceed these ranges, humidity

resistant panels are an option. By resisting

humidity, these types of panels are

designed to prevent visible sagging, thus

minimizing ceiling replacement.

High humidity conditions can also

lead to mold and mildew growth. Ceil-

ing panels can be manufactured with

antimicrobial treatments that inhibit the

growth of mold and mildew on both the

face and back painted surfaces of the

panel.

Today, increasing attention is also

being given to the quality of the indoor

environment as it relates to the presence

of volatile organic compounds (VOCs).

In this case, fms should note that ceiling

manufacturers offer a selection of

acoustic products that satisfy stringent

requirements for formaldehyde and

other types of VOC emissions. Many

mineral fiber acoustic ceilings have no

added formaldehyde, while there are also

mineral fiber and fiberglass acoustic ceil-

ings classified as low formaldehyde.

Light Reflectance

When indirect lighting systems (those

that feature uplighting rather than

downlighting) are used in a space, speci-

fiers often overlook the role of the ceiling

in the lighting plan. This is unfortunate,

because high light reflectance ceilings—

meaning those with a Light Reflectance

(LR) value of 0.83 or higher—can make

lighting systems more effective while

reducing energy costs.

The benefits are most significant

with indirect lighting systems, because

the ceiling reflects and distributes light

Choosing An Acoustic Ceiling

Appearance, safety, and maintenance issues all come into play.

By Joann Davis Brayman

Facility managers can find ceiling products with multiple characteristics that meet

their specific needs. Healthcare facilities, for instance, may require panels that can be

scrubbed for greater infection control.
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(Continued on page 20)

Case Study
This monthly feature provides an in-
depth look at a major renovation or
new construction project from the
point of view of the facility manager.

FM Frequency
This thought provoking op/ed 
column takes a humorous look at 
topics relevant to the many facets 
of facility management.

FM Issue
Facility management related issues
are often in the news. This monthly
feature examines some of the more
abstract, non-product concepts and
challenges facility managers face in
that regard.

The Facility Technologist
Every other month, “Facility
Technologist” Tom Condon explores
how technology permeates the facility
manager’s domain. 

The HVAC Factor
Every other month, industry experts
write about maintenance/operations
strategies; equipment and service
trends; and overall issues related to
HVAC and facility management.

Product Focus
Facility managers are introduced to a
variety of products and solutions
within specific categories in this
informative monthly column.

Product News Alert
Your display ad entitles you to be
included in this eye-catching column
featuring your company and
product/service name, description,
photo or logo, full contact informa-
tion, and a reader service number to
track your leads.

Product of the Month
This feature takes a detailed look at
new products and services that offer
innovative solutions to common 
facility management problems.

Professional Development
Authored by a different industry mem-
ber each month, this column provides
insight into how facility managers can
keep on top of what they need to
know to sustain their careers. 

Renewable Energy
This column addresses the potential
of renewable energy for facilities.
Topics include evaluating the potential
of a renewable energy for a facility;
environmental impacts; financial and
regulatory issues; and more.

Services & Maintenance
Facility managers are often required 
to take a reactionary approach when 
it comes to problem solving. This 
column provides proactive, 
“how to” solutions to some 
of the ongoing issues.

Trends
This feature takes a detailed look at
some of the significant product 
related news that will be shaping 
the selection process for facility 
managers in the future.

Tricks of the Trade
This Q&A arena allows facility man-
agers to resolve problems courtesy of
the advice offered by TFM’s facility
management “guru,” James Elledge,
facility/office services manager for
Summit Alliance Companies.

COLUMNS

Construction and
Renovation

www.TodaysFacilityManager.com

A GREAT READ DELIVERS GREAT LEADS
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Advisory Board of Facility Management Experts

Our editors’ 

relationships with 

senior facility 

executives provide

unique access to 

the biggest 

spenders on facility 

management solutions.

Neal Angrisano
Associate, Aviation & Facilities

Global Practice 
Burns & McDonnell

Stu Carron
Director, Global Facilities and

Real Estate, Diversey, Inc.

William Coleman
Associate VP for Facilities

Edinboro University of
Pennsylvania (Retired)

Jeff Crane, P.E., LEED® AP
Regional Property Manager,

Childress Klein Properties

Victoria Hardy, CFM, CFMJ
Chief Executive Officer 
Star Island Corporation

Ward Komorowski
Facilities Management Director

Johnson Controls, Inc.

David Lenart, Director Of
Facilities & Materials

Management, Columbus
Regional Hospital

Tim Springer, Ph.D.
President and Founder 

HERO, Inc.

Kevin J. Borg
Director Of Facilities And

Project Management, UCLA
Athletics Department

Jim Elledge, CFM, FMA, RPA
Facilities Manager 

Summit Alliance Corporation

Today’s Facility Manager 
Editorial Advisory Board 
Pepe Alicea, Corporate Facilities Director, Compassion International 
Neal Angrisano, AIA, Associate, Aviation & Facilities Global, Practice Burns & McDonnell
Kevin J. Borg, Director Of Facilities And Project Management, UCLA Athletics Department
Stu Carron, Global Director of Corporate Facilities & Real Estate, Diversey, Inc.
William Coleman, Associate Vice President for Facilities, Edinboro University of Pennsylvania (Retired)
Tom Condon, RPA, FMA, Facility Technologist, System Development Integration
Jeff Crane, P.E., LEED® AP, Regional Property Manager, Childress Klein Properties
Jim Driessen, Director Of Construction And Engineering Services, Medtronic Operations 
James Elledge, CFM, FMA, RPA, Facility/Office Services Manager, Summit Alliance Companies 
Victoria Hardy, CFM, CFMJ, Chief Executive Officer, Star Island Corporation
Richard Hogrogian, VP of Development, JP Morgan Chase
Ward Komorowski, Director of Facilities & Building Services, Johnson Controls, Inc.
David Lenart, Director Of Facilities & Materials Management, Columbus Regional Hospital
Dr. Tim Springer, Founder & President, HERO Inc.
Maria Vickers, Operations Manager, Workscape

Today’s Facility Manager 
Green Building Advisory Board 
Michael Arny, LEED® AP, President, Leonardo Academy Inc.
Drew Ballensky, General Manager, Duro-Last Roofing, Inc.
Diann Barbacci, LEED® AP, Sustainability Director, Lees Carpets
Henning Bloech, LEED® AP, Executive Director, GREENGUARD Environmental Institute
Jennifer R. Dolin, LEED® AP, Mgr. of Sustainability and Environmental Affairs, OSRAM SYLVANIA
Doug Gatlin, LEED® AP, Vice President, Market Development, USGBC
Chris Hsieh, LEED® AP, Principal Systems Engineer, Trane
Peter M. Leahy, Customer Marketing Manager, Kimberly-Clark Professional
Keri Luly, LEED® AP, Manager of Sustainability Programs, Allsteel, Inc.
Angela Nahikian, LEED® AP, Director, Global Environmental Sustainability, Steelcase Inc.
Paul von Paumgartten, Consultant, HY-brid
Anita Snader, LEED® AP, Environmental Sustainability Mgr., Armstrong Commercial Ceiling Systems

Jim Driessen, Director Of
Construction And Engineering

Services, Medtronic Operations

Maria Vickers,
Operations Manager

Workscape, Inc.
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Our Online Community

THE INDUSTRY’S #1 WEBSITE 
FOR FACILITY MANAGEMENT
PROFESSIONALS

We continue to develop innovative online marketing vehicles that will
help you generate leads and brand your company as an industry leader.
Revenue is your ultimate destination and with the online marketing 
vehicles we have developed you’ll be able to engage with facility 
management professionals and increase your market share.

TodaysFacilityManager.com 

is the #1 Facility Manager 

Web Portal according to 

Fast Unique visitors: 23,740*
Monthly page views: 39,879*
Minutes per user session: 2:26*acts

www.TodaysFacilityManager.com

Page Peel
500 x 500

Article Box
300 x 250

Banner Ad
468 x 60

Tweets
468 x 104

Mid-Page
330 x 104

Button Ad
120 x 120

Skyscraper Ad
120 x 600

Bottom
Article Box
300 x 250

*Source: Audited by BPA Worldwide

Audited by 

Button Ad
120 x 60
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Online Advertising Opportunities

Category eNewsletters: Energy, Sustainability, Technology: These 
specialized eNewsletters feature articles specifically targeted to the 
topic of your choice and are delivered to our audience of 35,000. 
Your sponsorship includes a 250 x 300 article box ad, plus a link 
to your website.

Custom E-mail Blasts: Deliver your message directly to the in-boxes 
of more than 30,000 facility management professionals with 
active budgets. There is no quicker way to spread your marketing 
message than to send a one-time, html, e-mail promotion. 
Includes 48-hour click-thru and open statistical report for 
advertising campaign measurement.

FacilityBlog: Based on our very popular FacilityBlog, this highly 
read eNewsletter is delivered to our audience of 35,000 weekly. 
Your sponsorship includes a 250 x 300 article box ad, plus a link 
to your website.

e-Product Newsletter (EPN): Your product and/or service will be listed
by category and featured via a 120 x 120 image, headline, copy, and a
link to your website.

Monthly Digital Issue: Your exclusive sponsorship of the digital issue of
Today’s Facility Manager includes a 250 x 300 article box ad, plus a link to
your website, within an email delivered to our audience of 35,000 weekly.

Online Buyers’ Guide Today’s Facility Manager Online Buyers’ Guide is
the facility manager’s one stop resource for information on the newest
products and services. Throughout 2011, it will serve as a comprehensive
resource for facility product and service buyers. This directory includes
those manufacturers and service providers who recognize the importance
of this audience and tailor their products and services accordingly.

Webinars: Today’s Facility Manager webinars are customized one hour,
online educational/informational sessions on a topic of your choice. 
You provide a complete ready to go presentation, and Today’s Facility
Manager will create a dynamic marketing program. We will also 
produce and host your webinar, provide registration and reporting 
services, archive the presentation, and send leads for 90 days after 
the webinar takes place.

Whitepapers: Generate leads that your sales team can take to the bank!
Become a thought leader and an industry expert by publishing your
Whitepaper on the Today’s Facility Manager website, and generate 
qualified leads at the same time.

Online Buyers’ Guide

Category Exclusive
Channels (NEW!)

Custom e-Mail Blasts 
and Surveys

e-Product Newsletter
(EPN)

FacilityBlog Monthly Digital Issue

WhitepapersWebinars
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The Today’s Facility Manager team leverages its vast web traffic into an extraordinary 
custom-publishing opportunity for you through the construction of category exclusive 
channels. These information-rich portals are built with layers of content in various media
formats. Each channel focuses on a specific market area, and is populated and designed 
by the Today’s Facility Manager team of editors and web developers. 

YOUR CHANNEL IS A POWERFUL EXTENSION 
OF YOUR WEBSITE AND CAN INCLUDE:
• Whitepapers or Case Studies

• Videos

• Podcasts

• Content from the Today’s Facility
Manager editorial team

• A live Twitter feed

• Press Releases

• Marketing Collateral

• Banner ad (468 x 60) 
Article Box ad (300 x 250) 
Skyscraper ad (120 x 600) 

NEW FOR 2011!

CATEGORY EXCLUSIVE
WEB CHANNELS

on TodaysFacilityManager.com

BENEFITS OF CHANNELS INCLUDE:
• Positioning your company as an authority

in your market

• Surrounding news of your industry with
your banner ads

• Increased search engine rankings

• Quality lead generation

• The ability to provide strategies and 
ideas that can improve how facility man-
agement professionals conduct business

• Category exclusivity
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Today’s Facility Manager research services help you make strategic decisions based on feedback from 
facility management professionals who are final decision makers.

Our research projects are highly customized to explore relevant issues
through credible quantitative and qualitative data and insights that create
opportunities for:

• Meaningful and substantive sales conversations.

• Demonstrated thought leadership.

• Increased awareness.

• Improved corporate image.

Today’s Facility Manager research services give you quick and concise access 
to the information you’re looking for.

NEW FOR 2011!

Survey facility 

management 

professionals.  

• Attract, engage, and convert 
facility management professionals 
into customers.

• Embed your brand with 
significant content.

• Create a compelling and 
interactive experience.

• Communicate what makes your 
solution different.

• Demonstrate how your products/
services can benefit the facility 
management community.  

• Educate the facility management 
community.

CUSTOM VIDEO PRODUCTION SERVICES

Today’s Facility Manager can now produce high-quality custom videos to get
your message out to the right facility management professionals with active
budgets. Video gives you the opportunity to tell your story, and the ability of video to
impact business objectives is why it is rapidly becoming a critical component of the 
marketing mix. Your video will:

FIND OUT WHAT FACILITY MANAGERS THINK

Need 

a business 

video?
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NEW FOR 2011!

The TFM Forum is a powerful community of facility managers,
industry leading suppliers and world class speakers gathered
to evaluate the many sustainable investment options available.
This event will cover corporate responsibility, best practices
and demonstrate the business case for green strategies.
Suppliers and facility executives will meet one-on-one and 
in networking events.

SPONSORSHIP INCLUDES:
• Inclusion in the Group C-LinkTM computerized appointment system and a custom event itinerary of your 

scheduled meetings

• Full contact information of all facility executives in attendance

• A complete description of your organization in the TFM Forum event guide

• Fully equipped meeting area (seating, table, and signage)

• All organized meals including breakfasts, lunches, receptions, and coffee breaks

TFM FORUM: ENERGY AND SUSTAINABILITY
APRIL 13, 2011 • DOWNTOWN CHICAGO

Sponsorship: 
$5,000 net
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ENHANCED FOR 2012!

Full page

Editorial Profile

1/2 page
Editorial ProfileFull page

Advertisement

ADVANCEMENTS IN FACILITY MANAGEMENT PRODUCTS & SERVICES
Your full- or half-page advertisement in the Today’s Facility Manager December 2011 issue entitles you to an Editorial
Profile in Today’s Facility Manager magazine, a five-minute interview broadcast on the web, and more!

1/2 page
Advertisement
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MONTH
Ad Close

HEADLINES AND 
FEATURES

CONSTRUCTION
AND RENOVATION

SUSTAINABILITY INTERIORS ENERGY 
MANAGEMENT 
AND LIGHTING

SAFETY SECURITY TECHNOLOGY COLUMNS ADVERTISER 
OPPORTUNITIES

JAN
12/10/10

Facility Executive 
of the Year Award;

High Tech Case Study
Window Films Green Cleaning Flooring Lamps Emergency

Preparedness
Alarms HVAC

Tricks of the Trade
Professional Development
The Facility Technologist

Renewable Energy

AHR Expo;
Bonus List 500 Buyers

FEB
01/07/11

Government Case Study;
Readers’ Choice Awards

Roofing Hands Free Restrooms Paint Dimmers, Sensors, 
Controls

Waste 
Management

Access 
Control

Data Center
Infrastructure

Tricks of the Trade
Professional Development

FM Frequency
The HVAC Factor

IRE International 
Roofing Expo

MAR
02/11/11

Education 
Case Study

Exterior Pests and 
Bird Control

Sustainable Carpet
and Fibers

Ceilings Energy Services Mass 
Notification

Security 
Access

Asset 
Management

Software

Tricks of the Trade
Professional Development
The Facility Technologist

Renewable Energy

TFM Forum, ISC West
Expo, GlobalCon;

Bonus List 500 Buyers 

APR
03/11/11

Law Firm 
Case Study

Sealants and 
Glazings

Green Design Storage Lighting Fire System
Maintenance

Surveillance HVAC
Tricks of the Trade

Professional Development
FM Frequency

The HVAC Factor

Special Section: NEMA
(National Electrical

Manufacturers Assoc.);
Lightfair, AIA

MAY
04/08/11

Hospital 
Case Study

Roofing Ceiling Selection 
and Disposal Furniture Energy Monitoring Life Safety ID Badging

Systems

Access Flooring
and Premise 

Wiring

Tricks of the Trade
Professional Development
The Facility Technologist

Renewable Energy

NeoCon;
Bonus List 500 Buyers 

JUNE
05/13/11

Corporate Headquarters 
Case Study

Project Management Furniture Recycling Carpet Lighting Fixtures Fire Sprinklers
and Suppression

Locks
Building 

Automation 
(including HVAC)

Tricks of the Trade
Professional Development

FM Frequency
The HVAC Factor

BOMA

JULY
06/10/11

Retail 
Case Study

Windows Green Flooring Furniture Power Supply Bird Control High Tech 
Security

Facility Specific
Apps

Tricks of the Trade
Professional Development
The Facility Technologist

Renewable Energy

Bonus List 
500 Buyers 

AUG
07/08/11

Manufacturing 
Case Study

Green Roofs HVAC Seating Lighting Maintenance
Personal
Protective
Equipment

Outdoor
Security

Building 
Information

Modeling (BIM)

Tricks of the Trade
Professional Development

FM Frequency
The HVAC Factor

Security Special Report;
Healthcare Facilities
Symposium, ASIS

SEPT
08/12/11

The TFM Green Report;
LEED Facility Case Study

Coatings and Paints Life Cycle Costing Green 
Furnishings

Alternative Energy Signage
Integrated
Security
Services

Wireless
Tricks of the Trade

Professional Development
The Facility Technologist

Renewable Energy

Greenbuild, World Energy
Engineering Congress;
Bonus List 500 Buyers

OCT
09/09/11

Hotel 
Case Study

Doors and 
Door Hardware

Water Conservation
and Treatment

Conference 
Rooms

Energy Management Fire/Smoke
Alarms and
Detectors

Access 
Control

Web Based FM
Tricks of the Trade

Professional Development
FM Frequency

The HVAC Factor

World Workplace,
NeoCon East

NOV
10/07/11

Senior Living
Case Study

Roofing Green Restrooms Acoustics Green Lights IAQ Shredders Integrated 
Building Systems

Tricks of the Trade
Professional Development
The Facility Technologist

Renewable Energy

ISC East;
Bonus List 500 Buyers 

DEC
11/11/11

PNA:
Online Buyers’ GuideSOLUTIONS

ADVANCEMENTS IN FACILITY MANAGEMENT PRODUCTS & SERVICES

2011 Multi-Media Calendar
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2011 Value Packages

PACKAGE A
Print and Digital Issue Advertising....................5 Full Page 4C Ads

Web Site Enhanced Buyers’ Guide Listing ........1 Year

Web Site Splash Page (600 x 375 pixels) ........3 Months

Web Site White Paper Hosting..........................6 Months

E-Based E-Product Newsletter (EPN)................5 Placements

E-Based Facility Blog E-Newsletter ..................1 Sponsorship

Exclusive Webinar ............................................1 Webinar

Category Exclusive Channel ..............................1 Channel

YOUR NET COST ..................................$39,000

TOTAL IMPRESSIONS ............................1,362,000

YOUR NET COST PER MONTH $3,250*

YEAR-LONG BENEFITS—MONTHLY PAYMENTS!

PACKAGE B
Print and Digital Issue Advertising....................4 Full Page 4C Ads

Web Site Enhanced Buyers’ Guide Listing ........1 Year

Web Site Article Box Ad (300 x 250 pixels)......3 Months

Web Site White Paper Hosting..........................3 Months

E-Based E-Product Newsletter (EPN)................4 Placements

E-Based Facility Blog E-Newsletter ..................1 Sponsorship

Category Exclusive Channel ..............................1 Channel

YOUR NET COST ..................................$34,200

TOTAL IMPRESSIONS ............................936,000

YOUR NET COST PER MONTH $2,850*

PACKAGE C
Print and Digital Issue Advertising....................3 Full Page 4C Ads

Web Site Enhanced Buyers’ Guide Listing ........1 Year

Web Site Article Box Ad (300 x 250 pixels)......3 Months

E-Based E-Product Newsletter (EPN)................3 Placements

Category Exclusive Channel ..............................1 Channel

YOUR NET COST ..................................$30,000

TOTAL IMPRESSIONS ............................760,000

YOUR NET COST PER MONTH $2,500*

PACKAGE D
Print and Digital Issue Advertising....................3 Full Page 4C Ads

Web Site Enhanced Buyers’ Guide Listing ........1 Year

Web Site Skyscraper Ad (120 x 600 pixels) ....3 Months

E-Based E-Product Newsletter (EPN)................3 Placements

E-Based Facility Blog E-Newsletter ..................3 Placements

Web Site White Paper Hosting..........................3 Months

YOUR NET COST ..................................$24,000

TOTAL IMPRESSIONS ............................613,000

YOUR NET COST PER MONTH $2,000*

PACKAGE E
Print and Digital Issue Advertising....................3 Full Page 4C Ads

Web Site Enhanced Buyers’ Guide Listing ........1 Year

Web Site Skyscraper Ad (120 x 600 pixels) ....3 Months

E-Based E-Product Newsletter (EPN)................3 Placements

E-Based Facility Blog E-Newsletter ..................2 Sponsorships

YOUR NET COST ..................................$19,500

TOTAL IMPRESSIONS ............................567,000

YOUR NET COST PER MONTH $1,625*

PACKAGE F
Print and Digital Issue Advertising....................3 Full Page 4C Ads

Web Site Enhanced Buyers’ Guide Listing ........1 Year

Web Site Banner Ad (468 x 60 pixels)..............3 Months

E-Based E-Product Newsletter (EPN)................3 Placements

E-Based Facility Blog E-Newsletter ..................1 Sponsorship

YOUR NET COST ..................................$16,800

TOTAL IMPRESSIONS ............................534,000

YOUR NET COST PER MONTH $1,400*
*Based on 12 months
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Print, Online and E-Based Advertising Rates

PRODUCT NEWS ALERT ALL PRODUCT NEWS ALERT RATES ARE NET

1x 3x 6x 9x 12x
$1,400 $1,300 $1,200 $1,100 $1,000

2011 AD SIZES BLACK AND WHITE - ALL PRINT RATES ARE GROSS

Ad Size 1x 3x 6x 9x 12x
Full Page $5,610 $5,330 $5,060 $4,800 $4,570
2⁄3 page $4,850 $4,640 $4,440 $4,230 $4,030
1⁄2 page $3,930 $3,720 $3,540 $3,370 $3,190
1⁄3 page $3,260 $3,060 $2,860 $2,650 $2,450
1⁄4 page $2,750 $2,610 $2,480 $2,360 $2,240
1⁄6 page $2,140 $1,940 $1,730 $1,530 $1,330

COVER CHARGES and PREMIUM POSITIONS— 
Add 15% to Gross Four Color Rate
TWO-COLOR—Add $650
FOUR-COLOR—Add $1,400
INSERTS—All furnished inserts billed at number of pages times

the earned rate, less the following discounts: 
• 2 Pages or less–20%     • 4 Pages–40%
• 6 Pages–50%                • 8 Pages–60%

Binding charge per insert. 
Call Judy Nowell for rates—732.842.7433 ext. 226.
Mailing List Rentals—$200/M • Additional select ea. $15/M 
• Data Card—800.524.0337 ext. 215

Online and E-Based Net Rates ALL ONLINE AND E-BASED RATES ARE NET

SOLUTIONS 2012 ALL RATES ARE NET
Full Page Ad ..................................................................$5,500 net
(Includes 1 full page ad, 1 full page advertorial page, EPN plus Online Buyers’ Guide Listing)

Half Page Ad ................................................................$3,000 net
(Includes 1/2 page ad, 1/2 page advertorial page, EPN plus Online Buyers’ Guide Listing)

1/3 Page Ad ..................................................earned rate or $2,250 net
(Includes ROP ad and an EPN)

1/4 Page Ad ..................................................earned rate or $1,500 net
(Includes either a PNA or ROP ad and an EPN)

1/6 Page Ad ..................................................earned rate or $1,000 net
(Includes ROP ad and an EPN)

18

BANNER ADVERTISING (Max 55k in size)
Button Rotation of 10 120 x 120 or 120 x 60
1 Month ..............................................$1,260
3 Months ............................................$2,520
6 Months ............................................$4,410
1 Year ..................................................$7,560

Standard Rotation of 10 468 x 60
1 Month ..............................................$1,575
3 Months ............................................$3,780
6 Months ............................................$6,615
1 Year ................................................$11,340

Page Peel Exclusive 500 x 500
1 Month ..............................................$3,500
3 Months ............................................$9,450
6 Months ..........................................$16,800
1 Year ................................................$29,400

Mid-Page Rotation of 4 330 x 104
1 Month ..............................................$1,840
3 Months ............................................$4,410
6 Months ............................................$6,615
1 Year ................................................$13,320

Tweets Rotation of 2 468 x 104
1 Month ..............................................$1,935
3 Months ............................................$4,630
6 Months ............................................$6,945
1 Year ................................................$13,890

Skyscraper Rotation of 4 120 x 600
1 Month ..............................................$2,100
3 Months ............................................$5,040
6 Months ............................................$8,820
1 Year ................................................$15,120

Above the Fold Article Box
Rotation of 3 300 x 250
1 Month ..............................................$2,625
3 Months ............................................$6,300
6 Months ..........................................$11,025
1 Year ................................................$18,900

Below the Fold Article Box
Rotation of 3 300 x 250
1 Month ..............................................$2,500
3 Months ............................................$6,000
6 Months ..........................................$10,500
1 Year ................................................$18,000

Splash Page Rotation of 2 600 x 375
1 Month ..............................................$3,150
3 Months ............................................$7,560
6 Months ..........................................$13,230
1 Year ................................................$22,680

Today’s Facility Manager Whitepapers
3 Months ............................................$3,150
6 Months ............................................$5,040
1 Year ..................................................$8,190

Video Sponsorship
3 Months ............................................$7,500
6 Months ..........................................$13,500
1 Year ................................................$22,500

Today’s Facility Manager Online Podcasts
1 Month ..............................................$3,150
3 Months ............................................$7,560
6 Months ..........................................$13,230
1 Year ................................................$24,570

Today’s Facility Manager Online Buyers’ Guide
1 Year Enhanced Listing ......................$2,625

Facility Blog Content Provider
3 Months ............................................$8,500
6 Months ..........................................$16,500
1 Year ................................................$25,000

E-MAIL LIST RENTALS
Custom e-mail promotions
Sent to opt-in e-mail subscribers
1x Usage..............................................$5,775
3x Usage..............................................$4,620 ea.
6x Usage..............................................$4,040 ea.
12x Usage............................................$3,465 ea.

MARKETING RESEARCH
Custom online survey
Sent to TFM opt-in e-mail subscribers. 15 questions with 
5 options each and 2 open-ended questions
1 survey ..............................................$5,000
3 surveys ............................................$4,500 ea.
6 surveys ............................................$4,000 ea.
12 or more surveys ............................$3,750 ea.

VIDEO PRODUCTION SERVICES
Custom 2-5 minute produced video spot
Includes onsite shoot, voiceover and music background—please
note travel fees are additional
1 video ..............................................$12,000

TODAY’S FACILITY MANAGER 
ADVERTISING CREATIVE SERVICES
Today’s Facility Manager’s design team can easily assist your
company with designing banners, custom e-Blasts, developing
online marketing strategies and more.

Online and E-base Design Fees:
Banner Design ..............................................$1,250 per banner
Forms & Landing Pages ..............................$1,500 per page
Custom e-Blast Design ................................$1,500 e-Blast

Category Online Article Banner Sponsorship
Display Ad: 500x350 pixels (Max 55k in size)
1 Month ..............................................$2,625
3 Months ............................................$6,300
6 Months ..........................................$11,025
1 Year ................................................$18,900

Roadblock Campaign Sponsorship
Exclusive Includes: 120x60, 468x60, 120x600, 300x250, and
600x375 banner ads
1 Month ............................................$11,815
3 Months ..........................................$28,350
6 Months ..........................................$49,615
1 Year ................................................$85,050

E-NEWSLETTERS
FacilityBlog e-Newsletter Sponsorship
Exclusive Banner Ad: 300x250 pixels (Max 25k in size)
1 e-Newsletter ....................................$2,750
3 e-Newsletters....................................$2,200 ea.
6 e-Newsletters....................................$1,790 ea.
12 or more e-Newsletters ....................$1,210 ea.

Today’s Facility Manager Category 
e-Newsletter Sponsorship
Exclusive Banner Ad: 300x250 pixels (Max 25k in size)
1 e-Newsletter ....................................$2,625
3 e-Newsletters....................................$2,100 ea.
6 e-Newsletters....................................$1,840 ea.
12 e-Newsletters..................................$1,705 ea.

Today’s Facility Manager e-Product Newsletter
(EPN) Sponsorship
1 e-Newsletter ....................................$790
3 e-Newsletters ..................................$630 ea.
6 e-Newsletters ..................................$550 ea.
12 e-Newsletters ................................$515 ea.

Today’s Facility Manager Magazine 
Digital Edition Sponsorship
Banner Ad: 468x60 pixels-Rotation of 3 (Max 25k in size) 
Text Ad: 50 words maximum
1 sponsorship......................................$2,625
3 sponsorships....................................$2,100 ea.
6 sponsorships....................................$1,840 ea.
12 sponsorships..................................$1,705 ea.

EDUCATIONAL OFFERINGS
Today’s Facility Manager Exclusive Channel
1 Year ................................................$24,000

Today’s Facility Manager Webinars
1 Webinar ............................................$8,925
3 Webinars ..........................................$7,495 ea.



19
Today’s Facility Manager 2011 Media Planner www.TodaysFacilityManager.com

Ad Sizes and Mechanical Specifications

1/2 Page Horizontal: 71⁄4" x 5"

Full Page: 71⁄4" x 93⁄4" Bleed: 85⁄8" x 11"

Half Page Vertical: 31⁄2" x 93⁄4"

1/3 Page Vertical: 21⁄4" x 93⁄4"
1/3 Page Square: 43⁄4" x 5"

1/6 Page Horizontal: 43⁄4" x 21⁄4"
1/6 Page Vertical: 21⁄4" x 5"

2/3 Page: 43⁄4" x 93⁄4"

Island Half: 43⁄4" x 75⁄8"

1/4 Page Horizontal: 43⁄4" x 35⁄8"
1/4 Page Vertical: 31⁄2" x 5"

Trim size: 83⁄8” x 103⁄4”
Bleed size: 85⁄8” x 11” (keep live matter 3/8” from trim)

Denotes bleed
Type Page (live area): 71⁄4” x 93⁄4”
150 Line Screen
Binding: Saddle Stitched

Electronic File Requirements
Media – CD-ROM (Mac), e-mail, or FTP.
When e-mailing or uploading application files/graphics/fonts
compress as: “.sit,” “.sitx,” or Zip files. E-mail files or FTP notifi-
cation to LuAnn Rathemacher – luann@groupc.com or call
732.842.7433 ext. 212.

Group C FTP site – ftp://66.252.171.254
User ID: groupc • Password: groupccomm

Native File Formats Accepted – Quark XPress 6.5,
Illustrator, Photoshop, InDesign (CS2). See PDF Fonts—Use
Adobe Postscript or Bitstream fonts—no TrueType or using
screen styles to alter a font’s appearance (i.e., bold, italic). Send
all printer and screen fonts, including fonts used to build EPS
files. Graphic Images—EPS/TIFF formats preferred.
Resolution: 300 dpi for 4/C and grayscale photos. Scale/rotate
photos outside of Quark. CMYK is required for color images (no
RGB/LAB). No spot colors. Turn off Color Management in

For additional information contact LuAnn Rathemacher: (800) 524-0337 x212 
or luann@groupc.com Preferred format: PDF/x-1a:2001

The stated date of mailing for Today’s Facility Manager is the 15th of the month.

Photoshop. Save without embedded profiles. 1200 dpi for Bitmap
(B&W Line Art). Save Freehand/Illustrator files as EPS. Convert all
fonts to paths or outlines

PDF General Guidelines:
• PDF/X-1a: 2001 compliant files preferred
• PDF version 1.3 or version 1.4
• PDF should be final size of ad, including bleed, 

if applicable. Do NOT include crop marks.
• Embed ALL fonts
• RGB images and colors should be converted to CMYK BEFORE

submission; no calibrated RGB, gray and LAB; no spot colors
• Images: 300 dpi cmyk or gray scale; no embedded 

profiles, no LZW compression.
• Quark 6.5 and InDesign CS2 utilize “Export to PDF” option. Earlier

versions and other programs may require postscripting and the use
of Distiller.

Proofs – Proofs must accompany all digital files. Otherwise
printer cannot check accuracy on press. Publisher and printer are not
responsible for errors in keying. It is strongly recommended that you
preflight and collect your files prior to submission using industry 
standard preflighting software. SWOP standards apply.

Return of Materials
Media, original artwork, photographs, and other materials will 
be returned upon written request only. Publisher assumes no 
responsibility for material not called on for one year after the date 
of publication, at which time the said material will be destroyed.

Contract and Copy Regulations
Advertising content is subject to publisher’s
approval. Publisher reserves the right to
reject/cancel any ad, insertion order, space reser-
vation, or position commitment. Publisher
reserves the right to place the word
“Advertisement” on ads which, in the publisher’s
opinion, resemble editorial matter. Publisher
reserves the right to place a frame around fraction-
al ads as necessary to separate ads from editorial.

Commissions and Credit Terms
A 15% commission on gross billing is extended to

recognized agencies on space, color, and position.
Back-up charges, printing of inserts, and binding
charges are non-commissionable. No cash dis-
count. Payment of invoice is due upon receipt. A
finance charge of 1.5% per month (an annual per-
centage rate of 18%) is added to any outstanding
bill over 30 days.

Creative Services
As a service, we will provide copy, layout and
design, and production work at our cost. In such
cases, there will be no agency discount. Materials
must be submitted prior to space closing date. All

ads created by Group C Media, Inc. must have
signed approval by client before going to press.

Shipping Instructions
All insertion orders, advertising artwork, collateral
material, packages, and express service delivery
should be sent to: 

Attention: Judy Nowell 
44 Apple Street, Suite 3
Tinton Falls, NJ 07724
800.524.0337 or 732.842.7433 x226
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44 Apple Street • Suite 3 • Tinton Falls, New Jersey, 07724

Visit us at www.TodaysFacilityManager.com

Alaska
California
District of Columbia
Hawaii
Iowa
Kentucky
Massachusetts
Montana
Nebraska
Nevada
New Mexico
North Dakota

Pennsylvania
South Dakota
Texas
Utah
Wyoming

Alabama
Arkansas
Arizona
Canada
Colorado
Connecticut
Florida
Idaho
Illinois
Indiana
Kansas
Louisiana
Maine
Mississippi

Missouri
New Hampshire
North Carolina
Ohio
Oklahoma
Oregon
Rhode Island
South Carolina
Tennessee
Vermont
Washington
West Virginia

International Sales

Delaware
Georgia
Maryland
Michigan
Minnesota

New Jersey
New York
Virginia
Wisconsin

Today’s Facility Manager
Account Executives

Dan Burke
BurkeMediaGroup@msn.com 
732.229.2771

Territory

Mike Christian
mchristian@groupc.com
732.559.1269

Territory

Betty Anne O’Malley
baomalley@groupc.com
732.559.1253

Territory


